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General Mills Natural & Organic Portfolio

Our natural and organic journey
1936 1976 1991
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Our Consumers Are Paying More Attention

Frequency That Purchase Decisions Are Based on
Environmental and Social Concerns

18% Frequent purchasers of sustainable
> products are more likely to be:
* Core 64%
* Millennials 42%
* Hispanic 50%
* Income $100K+ 41%

 College graduate+  37%

B Usually/Always

249% B Sometimes

20%

m Rarely/Never

2007 2008 2010 2013 2015 t Significant change since 2007/2008
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Consumers Show Increased Interest in Social and Environmental

Attributes

Importance of Food & Beverage Attributes

Product Safety/Healthfulness 56%
Products that Save Money 51%
41% t+11 pts

Supporting US Economy
Srad fartivane 0o/
37% t +10 pts
30% t +5 pts
26% T +7pts
Maintain Natural Resources 25%
25% 1 +5pts
24% 1 +5pts
Environmental Impact of Disposal 24%
249% T+5pts
Fair Trade 23%
Minimal/Ecofriendly Packaging 22%

Animal Welfare

Supporting Local Economy

Employment Practices

Air and Water Pollution

Natural Agricultural Methods/Practices

Maintain Natural Habitats

Energy Conservation 22%
21% t+5 pts

14% t +6 pts

Water Conservation

Ownership of Company

Wider Community Involvement 11%
Large Company Impact 10%
Small Company Adaptability 8%
Profit Sharing Company 8%

f the foll i most | T to yi eciding which FOC BEVERAGES to purchase? Select all that apply
e: Signific ;2015 (n=1

Several areas are becoming
increasingly important to
consumers. Among them,

Animal Welfare is up +10
points and Employment
practices is up +7.

B Personal Benefit Zone
B Social Zone

= Economic Zone

B Environmental Zone

1 Significant increase over 2013 at 95% CL



Sustainability Imperative

Declining
resources and ecosystem services

Increasing
demand for resources and ecosystem services
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Drivers of Food Sustainability

The Sustainability Landscape

the 9.6 Billion People

% A growing mi.ddl.e class will add to 5 O _ 70% _‘
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Organic
Farmland

Visit nature.org/soil or email
Y AT " A

reThink Soil

A Roadmap to U.S. Soil Health

5. Leverage technological innovation to
overcome operational hurdles

1
Sale

4. Align incentives
between landowners and

Improve the policy
environment to advance

: %5 K soil health
SCIENCE : |

Overcome the science and /
research gap to support =
expansion of soil health ‘

management

8. Reward farmers
VI"IO m'“m bﬂg— /
_FCONC_)MY o term soil health with ®e « %
Overcome economic lower crop insurance ' ‘ '
obstacles by providing the premiums 9. Support policies ’
3. Advance the market systems to secure that enable greater
science of soil soil health investment in soil
health benefits health 10. Build a
more diverse
Increased coordination and investment in the Soil Health Roadmap ::',' m?dg
management stratagios will lead to tangible economic and environmental benefits for
& c;::umh:; i for adaptively U.S. farmers, businesses and communities.
mmmo 4 '"mm’g:::: Working together, committed partners can help ensure a
s praciics

sustainable future for generations to come.




Pollinators & Biodiversity

Habitat Is the Answer

“The best way to really help bees is to provide them really good nutrition and places where they can forage and nesting sites where they can
live," says Dr. Marla Spivak, professor and entomology and bee researcher at the University of Minnesota.

» 4000+ Native bee species in North America
« Billons of dollars in free pollination annually

» Wild bees increase pollination significantly in all crops

* Honey bees also need habitat

« Diverse wildflower diets enhance honey bee disease resistance
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Pollinators $6 million invested since 2011 to support pollinator and biodiversity efforts

201 2012 2013 2014 2015 2016

e e e e e e e B e e e o e

Launched 4-year

Le Sueur pollinator
research project with
University of Minnesota
and Xerces Society

Established Muir
Glen pollinator
habitat with tomato
processing partner

Donated funds for
University of Minnesota
Bee Lab research facility

Invested in conservation
easements for pollinators
through Minnescta
Conservation Marketplace

Launched pollinator
hedgerow project
with almond supplier
and Xerces Society

Supported Whole
Foods Market's Share
the Buzz campaign to
raise awareness about
issues facing pollinators
- and how to help

Introduced Cascadian
Farm Buzz Crunch Honey
Almond cereal pollinator
habitat campaign

Launched Cascadian
Farm Bee-Friendlier
wildflower planting
campaign

Funded Mourishing Bees
and Mite Mot research
projects {University

of Minnesota)

Funded Xerces Society
Bee Better farming and
pollinator habitat projects

Planted 5 miles of
pollinator habitat

at ranch supplying
almonds to LARABAR

Planted Cascadian
Farm heme farm
pollinator habitat

Increased funding
for Xerces Society
pollinator projects

Cheerios business
launched pollinator
habitat program
with cat growers

Annie’s funded pollinator
habitat demonstration
site at organic dairy
supplier, planted by
Xerces Society

Conducted blueberry
assessment project

Extended Conservation
Marketplace habitat
project

Launched Annie's
pollinator-themed “Mac

& Bees” macaroni &
cheese to raise awareness
among consumers

Anncunced Cascadian
Farm, Muir Glen and
Honey Mut Cheerios
S-year pollinator
habitat commitments

Announced Pollinator
Project with USDA NRCS
and Xerces Society,
including funding from
Annie's and General

Mills Foundation

Honey Mut Cheerios
Canada launched
marketing campaign to
educate consumers about
pollinator decline issues




"X Kernza® perennial grain (intermediate wheatgrass)
CaSg(:ccl;iiuNz I']C?arm |

< 1
Neg 197

e OQur Commitment

 Purchase an initial amount of the perennial grain to enable farmers to plant
on commercial-scale fields

e Plant a test plot on Cascadian Farm home farm (Eastern Skagit County, WA)

« Summer 2018 cereal or snack product

« Continued partnership & commercialization
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Cascadian Farm'’s Heritage Is Rooted in Leading the Organic

Coszadian T B

05 N/ GENE KAHN'S VISION A HISTORY OF ORGANIC LEADERSHIP

Cascadian Farm
founded by Gene
Kahn in rural Skagit
Valley, Washington

Found use for
berries with short shelf
life; started freezing in 5
gallon tubs

Partners to grow 300 acres

of farm land. Launched
fruit spreads, pickles, IQF
fruit and veggies and fruit

sorbet into national
markets

N

Intrigued by the fragile balance between nature and
humans. . . he wanted to grow crops in a way that
would not harm the land

Genes method was to work in harmony with nature,
preserving the soil and protecting the nvers and
streams around the farm

Shaped by Gene Kahn, the

Organic Foods Production
act passed by Congress

(1990 Farm Bill)

“...probably has done as much as anyone to move
organic food into the mainstream, getting it out of the

. ” GMI Acquisition
food co-9p and into the supermarket







[ treat the world with care when I...




OUR GOAL:

REDUCE

GREENHOUSE GAS

EMISSIONS

%

50-70% repucTioN BY 2050

UPSTREAM GENERAL MILLS DOWNSTREAM

.

#) 28%@) 0@ 1sn ) 1@ 454 19%
(o] (o ° (o] (o] (o] o (o

AGRICULTURE &

TRANSFORMATION PACKAGING SHIPPING PRODUCING SHIPPING SELLING CONSUMING

fertilizers, pesticides, irrigation, oil for plastic, trees for paper getting materials to our production of goods and delivery to distribution centers business travel, sales fleet, and consumers' transport to retail, home

transportation to processing, and conversion to packaging manufacturing facilities equipment, cperation of and customer warehouses employee commuting and storage, cooking, and the impact of

and the energy, water, and waste purchased by General Mills facilities, and treatment of refrigerated and frozen storage packaging and food waste
for conversion to ingredients waste from facilities at retall stores



Palm QOil ' Fiber Packaging US Wheat US Corn
33%




Strategies vary by ingredients

Sustainable sourcing engagement strategies

Origin-direct Continuous

\/

INnvestment Improvement
We invest directly at the origin We advance the sustainability of
for crops like vanilla and cocoa dairy and row crops by engaging with
to improve smallholder farmer farmers to reduce the environmental
livelihoods and ingredient quality. impact of agriculture. We ensure

sustainable sourcing of these
commodities by documenting
continuous improvement over time.

A,Q Verification

We increase the sustainability of palm
oil, fiber packaging and sugarcane

by working across the industry to
improve practices. We verify progress
by purchasing certified sustainable raw
materials or completing independent
verification in high-risk regions.

Palm Oil
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Advancing socially responsible supply chains
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Policy on human rights

History on tumblr

May 2015
Issues

Overview
We believe that societies, economies and businesses thrive when human
rights are protected and respected.

My Story
News Releases

Publications
Respect for human rights is fundamental to our purpose of serving the world by making food people love and to our
commitment to ethical business conduct. Through this statement, we seek to clearly articulate our commitment and

approach to human rights.
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